SOCIAL MEDIA
QUICK-START GUID

Easy steps to help you
share your service



VWHY"?

Lions can use social media to raise awareness
about their club in their community. Many
people often turn to channels like Facebook
and Instagram to learn more about brands
and organizations. Creating a social channel
for your club gives you visibility on platforms
that billions of people use every day.

What’s your “why?”

Define your club’s specific goals for using social
media. Sample goals include:

® Reach a wider audience and increase membership.

® Connect, collaborate, and plan projects with current
members.

® |ncrease attendance of service activities and events.

® Connect with partners, local businesses, schools,
community.

® |ncrease donations.

LEO-LION

Lions Clubs International // SOCIAL MEDIA QUICK-START GUIDE



WHO?

There may be many members in your club who
qualify to set up and manage your social media
accounts. Some people you may consider:

e Marketing Communications Chair
e PR Chair
e [T Chair

¢ A tech-savvy, social-savvy Lion or Leo

Build a team

Create a social media team to share access
and responsibility.

e Grant more than one person with access to the
account in case the lead is unable to log in, post,
or leaves the club.

e Social media management requires content
development, photography/design skills, knowledge
of service plans, and more. This can often be too
much for one volunteer to do alone.

e Encourage all members to take photos at service
projects and events.

Define your audience

Identify and understand your audience so
you can choose the best platform and focus
on content that is relevant to them.

¢ A public-facing social account is where you'll
speak to the public and recruit new members.

¢ An internal social account such as a Facebook
group or WhatsApp group, is private and works
best for club operations and collaboration.
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WHERE?

Keep it simple

You don’t need to be on every social media platform. If your social media team is small, you may
be stretching the team too thin to reach audiences that aren’t listening. Instead, focus on one or
two channels that you know you can effectively manage and engage your audience.

CHANNEL OVERVIEW

ﬁ Facebook

With 2.45 billion monthly active
users, Facebook continues to be
the most used social platform.

Users 65 years and older are the
fastest-growing group on Facebook,
while fewer teens are using Facebook
now than in previous years.

88% of Facebook users are on
the platform to stay in touch with
friends and family.

MOST POPULAR CHANNELS

' O.' Instagram

Instagram has 1 billion active
reported users, with more than half
of the global user population younger
than 34 years old.

90% of accounts follow at least one
business. Brands with the highest
engagement rates include higher
education, nonprofits, and sports
teams.

Instagram users rely heavily on
hashtag searches to find content that
interests them. A post on Instagram
with at least one hashtag averages
12.6% more engagement than posts
without a hashtag.

y Twitter

Twitter has about 330 million active
users worldwide, with 71% of users
checking the platform for news updates
and to stay informed.

Users spend 4% more time on Twitter
during a live event.

Tweets with one hashtag are 69%
more likely to be retweeted than
tweets with two hashtags.

Twitter is best known for short posts -
a tweet has a 280 character limit,
so be brief!
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WHERE?

CHANNEL OVERVIEW

3 YouTube

The go-to destination for video
content. Post videos including club

promotions, member highlights, service
projects, and beneficiary stories. Share

the videos on your Facebook page
and website.

oo

Mobile messaging apps

OTHER POPULAR CHANNELS

Linked [

Social network for professionals,
colleagues, and businesses. Use your
personal LinkedIn profile to show
how your club has made an impact
on your professional development.

WhatsApp, WeChat (China), Line (Japan), and KakaoTalk (Southeast Asia)
offer one-to-one and group chat features. Use mobile messaging apps
to create groups for internal club conversations.

°
‘f

Video-sharing platform focusing
on short (15- or 60-second) videos
that incorporate filters, stickers,
and background music, with main
demographic younger than 30.
Use your personal profile to post
videos of your service with the
#lionsclub hashtag.

Lions Clubs International
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Best Practices

Create a profile for your personal use
and share Lions activities with your
network; a page for your club to promote
your service to the community; and

a group for your club members to share
internal communications.

Live videos are easy to take and a great
way to show your club in action.

Use the Facebook Event feature to promote
your service activity and invite friends. Include
keywords to ensure your event appears in
relevant Facebook searches.

€) Facebook

Lions Clubs
International @
@lionsclubs
Home
About
Videos
Communit;
Posts Y See All
Photos 2L Invite your friends to like this Page
W 546,315 pennla.live thie
Events
3\ 550,492 people follow this
Groups e
24 Jon Sawyer and 1 other like this or have
Iconosquare. checked in
Comminty © 20,753 check-ins
Jobs
q About See All
walls.io

R, (630) 571-5466
Create a Page

53 Community Service
Price Range $$

(O Hours 7:30 AM - 5:00 PM
Open Now

o1l Popular hours

Past Events

Events

Groups VAR 2020 Lions Day with the United Nations in N...  The Westin New York Grand...
e Sat 10:30 AM EST - 655 guests New York, NY

Community JuL 102nd Lions International Convention - Mila...  Mico Milano Convention Ce.
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Instagram posts must include an image.
Photos to consider include: Lions
serving, groups of smiling members and
beneficiaries. Each post should also
include a descriptive caption to provide
viewers with context.

QUICK TIP
Include hashtags to

reach a wider audience.

In addition to Lions hashtags such as
#lionsclub and #weserve, create a special
hashtag for your club (ex: #windycitylions),
and use local (#chicago) and global
(#communityservice) hashtags.

Use Instagram Stories to share fun, short
videos and highlights from service activities.
Play around with features like GIFs, stickers,
Boomerang, filters, and more.

&&%§

Best Practices // (0) Instagram

lionsclubs Happy World Kindness Day! @ & @
#worldkindnessday #weserve #lionsclub #kindnessmatters

#LI0 EXCHANGE

#WHYLEO
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Best Practices

QUICK TIP
Tweet at least once a day

for high-level engagement.

@Mention partners, organizations,
businesses, and community leaders when
they are involved with your service.

Leverage local and global events by joining the
conversation using hashtags (ex: Use #LCICon
during the annual Lions Clubs International
Convention to tell your audience you're attending,
and post photos of your experience).

Yy

witter

: Lions Clubs & @lionsclubs - Feb 19 v
@ Since 2009, Lions have partnered with
@GiftofMobility to deliver more than 4,000 hand-
cranked, three-wheeled mobility carts for those
who lack mobility due to injury, birth defects,
amputation, polio, and other causes.
bit.ly/39M8JhK

Lions Clubs & @lionsclubs - Mar 8 v
"As a woman | want to impact as nvemy=wen.C; o . mper"-o{-—-—

Lions has glven me the abili fx To walk farther and in anx waﬁ | can. Ih
making me do more than ['was doing betore.” Women are changing Lions!

bit.ly/3aD2HQD #InternationalWomensDay @ #WomensDay @
" .
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VWHAT?

People use social media to connect with family, friends, and brands.
Your content should tell a story that is meaningful to your audience.

PHOTOS: The most engaging photos tell a story — candids, Lions in action, impact, smiling faces.

48 i e
N’ h lwouldneve;

been brave

| =" enough to talk

about how lonely
Iam without us

LeOS are now in ' d { doing this lesson.
150 countries!. ; e

been wanting to

Congratulations to the ‘ ::::o:‘l:,s with

Republic of Kosovo —

GRAPHICS: Use tools such as Canva to create graphics to
promote your event. Use a combination of text and photos
to catch users’ attention.

“yetke studentd US$70 000

,,a

VIDEOS: Take video at your event or service activity, talk
to your audience, interview beneficiaries and members.

know there’s
a service
club in New
Haven?

Learn more or get involved at
lionsclubs.org/about-us

ns Clubs International

TEXT: Post questions to

connect with your audience.

Lions Clubs International
Macehd0 oid0.00 20 e
ices

possible iremesispraiscdanayUiduetien R ReeAr Y s ane iAupatiiy
exams, KidSight eye screenings, a blood donation bus, a mobile medigal
clinic, and a free lunch. (@d https://bit.ly/3cISNyW

STORIES: Your audience will connect to your cause when
they see how it relates to them. Beneficiary and member
highlights tell stories of how your club has impacted
individual people and families in your community.
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VWHAT?

Engage

In addition to posting content, use social media to engage with your audience:

¢ Respond to comments and direct messages. These are an opportunity to answer questions,
direct followers to Lions programs or pages, make friends, and recruit new members.

e Like and share content. Share content on your channels from other accounts,
such as community organizations, partners, businesses, or fellow Lions.
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VWHEN"

|deally, post once per day but if resources/content are stretched thin,
just be consistent. Engagement is key — social media is a tool to connect.
Comment, reply, explore, discover, and reach out.

Best times to post

Use the platform’s data analytics tool to identify when your audience is most engaged.
In general, the following times are recommended.

boo 0MO ©vo

WEDNESDAY WEDNESDAY
WEDNESDAY 11 AM 9 AM

11 AM & 1 PM

FRIDAY FRIDAY
10-11 AM 9 AM
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HOW?

Getting started
O FBhow-to

O |G how-to

O Twitter how-to

Tools to help
PLANNING AND SCHEDULING

© Hootsuite
O Buffer

O Later

DESIGN

O Canva

O \enngage
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Join the SMILE Community!

SMILE (Social Media including Lions Everywhere) is an
international community of Lions with the sole purpose
to help Lions, clubs, districts, and MDs with social

© SMILE at lionsclubs.org

O SMiILE Facebook group

media through online resources and in-person training.
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Lions Clubs International

Strategic Communications Department
Phone: (630) 468-6817

Fax: (630) 571-1685

Email: pr@lionsclubs.org



